”Dio ha inventato I’ uvomo
percheé gli piacciono le sue storie”

Elie Wiesel
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CORRIERE DELLA SERA := (ANAUTV + Q‘_‘O) You

CORRIERE TV /DAL MONDO

Vende I'auto usata su Ebay e gira uno
spot capolavoro

CORRIERE TV

MY GIRLFRIEND NEEDS TO SELL HER CAR.

La mia fidanzata deve vendere la sua auto

-0:58

03 NOVEMBRE 2017 EMBED | LINK  EMAIL %%

La fidanzata gli chiede un aiuto per liberarsi dell'automobile del 1996 su Ebay, lui gira uno spot e
raccoglie rilanci per 50mila dollari | Corriere TV

Lei gli chiede una mano per vendere la sua vecchia Honda del 1996 su Ebay, prezzo di partenza
499 dollari. Lui gira uno spot pubblicitario per la vecchia auto cosi bello che le offerte online
sorpassano i 50 mila dollari. L'autore del video che e diventato virale si chiama Max Lanman, €
un regista e uno scrittore e la fidanzata grazie a lui ora si potra comprare un'auto ultimo
modello.
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Usiamo le storie da millenni,
ma come agiscono
sul nostro cervello
lo studiamo da pochissimo tempo
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"STORIES ARE JUST
DATA WITH A SOUL”

Prof. Brene Brown, University of Huston















We are the
storytelling animal.

Salman Rushdie




SIAMO TUTTI
NARRATORI




LA STRUTTURA
DI UNA
STORIA
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Paura Catarsi
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Exposition

Conflict & Climax

Resolution




IL VIAGGIO DELL’EROE





















Le storytelling
non e sempre
raccontare delle

storie




e creare del mondi In
cul 1 nostri
interlocutori siano
coinvolti
emotivamente




People will forget what You say. They wil
forget what You do, but -H\uj will never
Forgvl— how You make Hiem feeol.

MAYA ANGELOU
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TED WATCH DISCOVER ATTEND PARTICIPATE  ABOUT LOG IN Q

Ken Robinson: . \ @

Add to list

Do schools Kkill | - _. ®

Watch next...

creativity? | vy oo s

revolution!

TED2006 - 19:24 - Filmed Feb 2006 % ‘ @

[ 60 subtitie languages @ Download

& View interactive transcript

Share this idea

000000 63019924

Sir Ken Robinson makes an entertaining and profoundly moving case for

Cr

cating an education systern that nurtures (rather than undermines)

creativity.

£ Interactive transcript [ Ken Robinson’s reading list

Ken Robinson

Creativity expert Sir Ken Robinso enges the way we're educating our childre

tivate creativity and acknowledge




il loro talento. Mi affascina come le persone
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Le storie
sono il nostro modo
per ricordare
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;p" ALL GOODYEAR SITES

GOODﬁEAR. CORPORATE OUR COMPANY | CORPORATE RESPONSIBILTY | CAREERS | INVESTORS | MEDIA (GG

OUR COMPANY | HISTORY

THE CHARLES GOODYEAR

Read about Goodyear’s namesake, Charles Goodyear, and the accidental \ :

discovery that lead to the vulcanization process.

In midsummer of 1834, a bankrupt hardware merchant from Philadelphia, Charles
Goodyear, walked into the New York retail store of the Roxbury India Rubber Co.,
America's first rubber manufacturer. He showed the store manager a new valve he had
devised for rubber life preservers. The manager shook his head sadly. The company
wasn't in the market for valves now; it would be lucky to stay in business at all.

He showed Goodyear why: rack on rack of rubber goods which had been melted to
malodorous glue by the torrid weather. In the company's factory at Roxbury, Mass., he
confided, thousands of melted rubber articles were being returned by outraged
customers. The directors had met in the dead of night to bury $20,000 worth of
stinking rejects in a pit.

The “rubber fever” of the early 1830s had ended as suddenly as it had begun. At first
everybody had wanted things made of the new waterproof gum from Brazil, and
factories had sprung up to meet the demand. Then abruptly the public had become
fed up with the messy stuff which froze bone-hard in winter and turned glue-like in
summer. Not one of the young rubber companies survived as long as five years.
Investors lost millions. Rubber, everyone agreed, was through in America.

Portrait of Charles Goodyear by G.P.A. Healey.
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COSA RENDE INTERESSANTE UNA
STORIA DI SCIENZA ?

Novita

Passione

Storie personali
Scoperte accidentall
Misteri

Avventura
Controintuitivita
Conflitti e controversie
Cosa accadrebbe se
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QUANDO UNA STORIA FUNZIONA?

Mi sono riconosciuto nella storia ?

Mi sono immedesimato nel percorso narrato ?
Ho assorbito gli stessi valori ?

Ho vissuto le sesse emozioni del protagonista ?
Sono uscito trasformato dal racconto ?



LE STORIE DEVONO

Parlare agli interlocutori dei loro
BISOGNI DESIDERI O PROBLEMI



LE STORIE DEVONO

Mettere in scena personaggi
credibili, vicini, simili,
CHE CADANO E S| RIALZINO



LE STORIE DEVONO

ESSERE SEMPLICI



LE STORIE DEVONO

FARE RISUONARE



“PowerPoint presentations may be state-of-the-art,
hut stories are state-of-the-heart. They connect us.”



marco castellazzi

marcoshuttle@yahoo.com



